
CHAPTER 4 

FINDING YOUR VOICE 
, . - --~ 

Great bloggers all share one virtue in common: 

They inf use their writing with a triple shot of 

personality. Let your personality flow into 

your blogging and your readers will find you. 

- Jeffrey Ftldman, tditor in chief of 

Framtsbop and HuffPost blogger 
/ 

his chapter is about writing. Specifically, it's about writing 

in a way that intrigues and persuades and that works with 

the unique format biogs allow. If you have bad memorjes 

of a teacher marking up your papers with a red pen, don't wony. __, 
What we want you to obsess about is finding your own voice and 

writing in a way that keeps your readers reading. 

Like any craft, blogging has certain rules that good practit ion­

ers try to follow. 

These rules are not caived in stone-and not just because there 

are eight of them and commandments come in batches of ten .. 

"The question of what makes a blog post good is as simple and as 

complicated as asking what makes a poem beautiful , what makes 

a feature story captivating until the last line, what makes an essay 

persuasive, or what makes a novel force you to tum pages faster 

than you thought you ever could," says HuffPost associate blog 
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1. Blog often 
2. perfect is the enemy of done 

3 Write like you speak 
. 'Is 

4. Focus on specific detaJ 

S. Own your topic 

6. Know your audience 

7. Write short . 'th like-minded biogs 
part of the conversation WI 

8. Become 

't rs are so brilliant that they 
'd Fl nbaum. Some wn e 

editor DaVI ume . . started a blog, she could 
h' IfToru Momson 

can pull off anyt mg. . c -thousand-word rant once 
f-consciousness ,our 

write a stream-o wh t; We'd probably read it. When 
,__ d you know a · 

every six weeJ<.>, an . 'II read anything 
. obel Prize for literature, we 

you wm the N h !es will help keep you on 
·t too But until then, t ese ru you wn e · 

track. 

Rule# 1: Blog Often 
If . d sn't matter how often you're 

If you're blogging for yourse ' it oe need to reward 
·t · If you want an audience, though, you . 

wn mg. h every time 
. ·tors to your site with new content-pretty muc t 'ty 

VISI bout uality vs. quan ' , 
h · ·t We've heard the arguments a q d 

t ey V1S1 • • 
0 

le who've alrea Y 
but we believe this argument IS a luxury for pe p . r a big 

. d 't have a reputation o 
got a big readership. When you on k u have 

I · d on the wor yo 
following, you want peop e to JU ge you 
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produced. That means you need to have a lot of work sitting on 

your site by the time you start pulling in eyeballs. Plus, blogging 

is like anything else: You get better the more you do it. Writing 

often will help you figure out what your authentic voice sounds 

like and how you can access that voice every time you sit down to 

type. Definitions of "often" vary, but if you're serious about blog­

ging, c~mit to posting~st two to three times a week for 
thirty days. As we learned from Ariane de Bonvoisin's blog, First 

~you can establish almost any new habit in one month's 

time. Mark on your calendar the days you plan to blog. Block off 

time in your appointment book. Then sit down and, to borrow a 

phrase from Nike, just do it. 

Rule #2: Perfect Is the Enemy of Done 

Because blogging is immediate, it's also informal-and that's a 

good thing. No hungover college student is going to study the 

perfect post alongside the great American novel. It's fine to write 

a bunch of OK posts. In fact, a bunch of OK posts is probably 

better than a perfect post that took so long to compose the event 

was old news by the time you hit "submit." 

This is why some bloggers who are also professional writers 

love this genre. They find it immensely liberating. 

Whenever you have a thought, you can share it with your read­

ers. You can develop snippets of a story rather than crank out a 

five-thousand-word feature that the reader encounters only as a 

finished product. You get immediate feedback, which beats wait­

ing three months for a magazine to appear on newsstands. And as 

much as we like editors, we do enjoy the ability to post in real 

time. 

Still, we know that lots of bloggers suffer from writer's block. 

Write as often as you possibly 

can. When I f irst started 

blogging, I would wnte one 

500-to-1 ,200-word op-ed-style 

political analysis a day, five 

days a week. Coming up with 

good content-and insightful 

analysis-was certainly a 

challenge at that pace, but it 

meant I was getting exposure. 

Eventually, I scaled down to 

three days a week, but not 

until I had established myself. 

-DYLAN LOEWE , FORMER EXECUTIVE 

Oll~ECTOR or 8/ITTLEGROUNO, 

COLUMBIA LAW STUDENT, ANO 

HUfFPOST 8LOGOER 
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weirdly, ,t's easier to blog 

eve<Y daY than ,t ,s to blog 

thrff or four t,rnes a week. 

yth you don't 
You get 1n a rh m, 

procrsst1nate, you load 

content ,nto your blog, you 

loosen up, you'll bB taken 

••nously by readers, and more~ 

you stay ongltQed with your 

sub1ecl and with what's 

happening on your blog. 

(,f.l re • ,, m.101~ AJTHO~ o r THE 

., 1Nt ~S PAO,.lfl., T U OG ANO 

.. r P0(.1 (llOG ·r 

h 
d against the wall, we rely 

I l"k banging our ca s 
Whenever we fee I e rf tly adequate post. 
on a few shortcuts to create a pc e~ post on a small detail (sec 

? J t wnte a micro 
The first shortcut US • d t How hard can that s in an ou . 

rule 4 ). Three to four sentence ' 

I post more later. , 
be? You can a ways , or op-ed post, heres a 

t to write more of an essa) 
Jfyou wan 

shortcut for that style: 

uld you explain your point to 
. ur int? Howwo 

• What JS yo po 
1 

. . ne sentence? Write that 
batty, slightly deaf re auve in o . 

a . . the gist of your piece. 
sentence down, This 

15 
h t ~•in point. Now think up 

ce above t a ,._ 
• Clear some spa th · t This "anecdotal 

that illustrates e pom . . . 
a story and magazine 1oumahsm. 

" · staple of newspaper 
lede 1s a be they give a human-interest 
R rters like anecdotes cause . 

epo d te d to draw readers m. If the 
ctive on the story an n . 

perspe t If you put in the proper links 
h ppened to you, grea · 

story a t 11 a story from another news 
and cite the source, you can re e 

·te a transition sentence or two 
source. You may have to wn 
between the anecdote and your point. h 

• Now dear some space 
under your main point. Give a I ort 

history of the debate. 
. t from the evidence. What makes 

• Next argue your pom 
' . 'ght? Throw in two or three quotes, 

you think you are n 
statistics, or stories that back you up. . Wh 

wh 'gbt disagree with you. Y 
• Now think about O nu , 1 . . think you re wrong. 

might this person or organization , . 
tal 'd ' ts b t you II wnte a 

Maybe it's because they're to 1 10 
' ...!:! -

better blog post if you address their str 

~- , h'nk f one, 
• Write a good walk-off line, Or if you can t t I o 
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write something like ''I'll be following this stoiy and will post 
again when I learn more." 

Now proofread and double-check your facts. This last 
part is crucial. You can edit your post later if your facts turn out 

to be wrong ( the blogospheric convention is to strike through the 

error so readers know a correction was made), but someone may 
have already read your mistake. The reader may have then cited 

your erroneous fact elscwhere--and that's how rumors get started. 

Pay close attention to names, numbers, and direct quotes. Screw­

ing these up is just embarrassing. Once you're sure you're right, 

hit "submit." The post won't be perfect, but it will be done, and it 

will be accurate. 

One final idea for those who really struggle with their inner 

critic: Try writing your thoughts longhand on an old-fashioned 

piece of paper that you know no one will see. Then, when you 

start typing, what appears on the screen will actually be a second 

draft. 

Rule #3: Write Like You Speak 

One of us recently had the experience of attending an academic 

symposium preceded by a dinner. At dinner, a fascinating, funny 

professor kept the whole table laughing through dessert. Every­

one was looking forward to his speech. But once at the podium, 

he proceeded to read a dull, dense paper made bearable only by 

the fact that most of the audience was still buzzed from the 

wine. 

[ 

Unfortunately, like the professor, too many of us have had the 

life beaten out of our prose through years of academic training 

and corporate Power Point presentations. 1!}e use big words when 
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Sourc•• of lneplratlon 

So you're committed to blogging often with shOrt, engaging (but not perfect) posts. Great! But 

what are you going to write about? Anything you feel passionate about. Here's our Inspiration crib 

sheet. 

1. Ne-papers. Most bloggers read as many as possible-In print but mostly online (try linking 

to a hard copy paper and you'll see why). 

2. Political publications like National RffWW or 111• !Mt/on. It you lean left or right, read a 
publication with a different viewpoint. We bet you'll get riled up enough to write something. 

3. General Interest publlcatlons. Magazines like Time, ~ ~ty Fair, T1le New Yorllat; 

Glamour. Men :s Joumal, and Sports Illustrated all ha\/8 fascinating features. Tear out a page to 

blog about later. 

4. TV news and news websites. We get Ideas while watching CNN on the treadmlU. We also get 

ideas when the sweaty guy next to us switches (without asking!) to Fox News. 

5. Radio. Maybe you listen to morning drive-time radio while you commute to work. Jot down an 

Interesting tidbit while you're at a traffic light. Talk shows also make good fodder. Listen to a 

host whose opinions differ from yours, and answa' his arguments. 

6. Large new-media sites. HuffPost features hundreds of news stories and blog posts each day. 

You can also check out Politico, BoingBolng, Dally Kos, Gizmodo, Slate, Atlantic Online, 

Drudge, and other sites. You will never be short of information or topics to blog about. 

7. Slogs on your blogroll. Link to their stories and discuss them on your own blog. Chances ant, 

they'll soon do the same for you, Whene\/81' you come up with some original material. 

6. "On the street" reporting. Are the teachers at your children's sehool upset by student test 

scores? is the cafeteria manager concerned about the quality of the produce? Maybe your IOCal 

pharmacist is worried that seniors don't understand racent changes ln Medicare. Alt of these 

stories are worth covering. 
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Probably my favorite blogglng mo _ 
ment to date In 1 Post titled "Hillary, 0 .J. and R F.K • VO 1/89 a Piece I Wrote for .... _ H 

· · , about HIiiary c,· ""' ufflngton 
assassination gaffe. I didn't Initially I t inton 's now Infamous lRObert F. K 

n end to write abo · &nnedy) 
after a conversa11on With a friend She . ut the Incident bU1 was Inspired t d 

' IS really Smart O O SO 
thought Hillary's comment was "stu"'d" b and engaged in the 8lectlon and said Iha 

"' ut also thought t she 
happens to be White and I'm African-Amen P80pje were "O\leireaet1ng• 10 11 

She 
h can, and we ended · 

exc ange about race and P8rceptJon In th 
81 

up having this really interesting 
h d bee e action. During ou 
a n completely unaware th I r conversation I dlscov---

a many older African Amer v,.,,. that she 
Barack Obama 's safety. After our discussion she had a- leans harbor very real fears about 

reaction to Senator Clinton's comments better ulldersland1ng of where some of th 
came from I rear ed 8 

between Well-meaning, Smart P80Ple, things sim . iz . In that moment that sometimes even 

about this gaffe and why II struck h ply get lost in translation. So I decided 
10 

w .
1 sue a chOrd amon s n e 

Intention. After the piece appe~- The g O many P80ple-even if that was not th 
-= on Huffington P t I e 

someone who had endorsed Senat Cl os ' actually received a Phone Call from 
or lnton Who said that they 

honest, yet falr, assessmen,s of the story th felt the piece was one Of the most 
fore 8Y had read; yet I was 1 Ing a deeper conversation about a so thanked by others for 

our nation's somewhat tr · 
safety of prominent leaders of color all f ag1c history as it pertains to the 

KE ' o Which made me feel really proud 
- LI GOFF, AUTHOR OF PARTY CRASHING· HOW • 

DECLARED . THE HIP.HOP GENERATION 

POLITICAL INDEPENDENCE AND HUFFPOST BLOGGER 

short ones will d w: 
bl o. e use words that aren't really words like 

pro ematize O ' 
t . . . ur sentences drag on far past their original inten-
lOns until som · 
. e punctuation mark or another puts an end to the 

lll!sebsry. We use adjectives and adverbs rather than nouns and 
ver . We hid . h . . 
th e In t e passive voice , as if evading responsibility for 

e mess that' b hr s een t own up on t he screen . 
Most writin t h h . 

g eac ers ave a simple cure for these ills: They'll 
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d w,ll
iam Strunk and E . B. White's classic, The 

tell you to go rea Ele,netltS of Style. That's good advice. But if The Huf/lngton Post 

Complete G«idt to B!ogging is the lone book you plan on reading 

this year, here's a tip that will improve your prose almost as much: 

~ - . . 
The blogosphere thrives on authenticity. No one really sounds 

like a \aw paper, an academic paper, or a PowerPoint presenta­

tion. So your blog shouldn't sound like that either. You want your 

posts to sound like you at your most witty, entertaining, and rel­

evant. Buy or borrow a small tape recorder. Tape yourself as you 

critique something you read in the newspaper. If you take out the 

·ums" and dean up the grammar, a transcription of this tape could 

be the start of a good post. Or don't dean up the grammar. On 

Rosie O'Donnell's Rosie.com blog, the actress and television per-

USE THE VOICE YOU HAVE 
VERENA VON PFETTEN , LIVI NG EDITOR, HUFFINGTON POST 

The best (and easiest) way to find your voice is to use the one you have. Sounds too easy? 

It's not. That's why blogging is so popular\ First, think about blogging as writing an e-mail 

to a friend. Better yet, an e-mail to a really cool. clever friend with whom you have a great 

and witty rapport. (Don't have any cool, clever friends with whom you have a great and 

witty rapport? Make some new friends, then start blogging. Trust me , otherwise you won't 

have anyone to read your blog.) Second, just start writing. You don't spend hours hem­

ming and hawing over how you're going to draft an e-mail, so don't spend hours hemming 

and hawing over a blog post. It's not worth the effort. Which bring.s me to my last point: 

Don't t ry too hard. Don't try to be funny (especially if you're not) and don't try to be seri· 

ous (it 's too much pressure). Don't try to be anything other than exactly who you are. It's 

your voice you're trying to find, after all. 
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sonality often just runs sentences t th . . oge er. Some pe I r. d 
d1stractmg and annoying, but . d . by . op e un that JU gmg page VI · 
be working for her. ews, it seems to 

c etails Rule #4: Focus on Specifi D . 

Because blog posts are so im d ' me ,ate, and becaus th 
many blog.s out there you d 't h e ere are so ' on ave to e I · h 
context of an issue in every po t th xp am t e complete 

s ' e way a news 
zine story would, You don't have t figh f . . paper or maga-o t or limited spa th 
a newspaper or magazine report Id ce e way er wou In fact b 
for building buzz is to go into th ·n · ' your est bet 
returning there. e spec, c, gory details and keep 

Choose one nugget from a lit' 1 po ica speech or 
ment and blog about that Do th'nk a proxy state-. you I that $1 6 ·lli · . 
excessive for a security deta'l f C · mi on 1s a little 

. 1 or a EO that nobod 
mze anyway? Do you find ·t f h Y can recog-

1 unny t at a com th 
be bought for $15 a share would . pany at wants to 
\' pay an investment bank $15 ·1 
ion to tell everybody that yep 't' h rru -
a candidate's wife's cookie '. I s wifort $15 a share? Write about 

. ' recipe. you think somethin . 
post it. Don t wait to see if oth I g is news, 
the detail you found so interesti:; ~;op ~ cover_ or keep covering 
nist does consulting wo k f . you ve noticed that a colum-

r or a company or inte t 
wrote ~bout positively, get it out there. res group she just 

Mamstream journalism t d f 
big trends. You can sha hen s to _ocus on conflict, rarities, and 

d 

. pe t e narrative by focusing on the d t 
ay-somet h ay- o-

up, someti~:e;:;h t e_ seefmingly little thing.s that get you riled 
e vtew rom your own backyard. 
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..-cnnal and 
does posts are more>""----

..... m media . FA-ti than the matnsu- __ , excerpt Is real . ..... ,-
ver stones dlfffl(llO y wall srreet Joun-

BloggelS co tory H818's an example; The xampte indicates a link). 
informal than a pag&-008 s . !nations (underlined text In the blog e 

em 1s 8 total flgme nt of our lmall 

Journal page 1, July 1, 2008 :~ S= Rises ~ver Sa].mone~~s:~ as Farmers, Distributors Face Mount­
Subheed: 'Tomato Investigation StyJlll 

Ing Losses d A J Miranda 
By Jane Zhang, Julie Jargon an . . "ckened hundred• acr<>88 the 

. salmonella outbreak that has 
81 

• "'"•ted. That 
More than 11 weeksmtoa 1l t1 'dea where the outbreak on.,»-

gulators still have t e 1 1ammed by slump-
U S government re distn1>utora and othel'I! s 

. ., . . . an among the farmers, 
is causing n smg ger _ _ .,, pnme· suspect . · · 

the outb....,.... 8 
ing gales of tomatoell, 

Blog style: Farmer BIii (F!Oridal 

ys to monitor our dnJOS? 
Title: And we truSt these gu etll outtnak, 

be the cause o1111e 1a1111t sa1mon 
Nearly three months after the FDA said tomatoes might I Could you have mentiOMd ll1tS b8IOle my to-

don't knOW for UL ThankS, guys OK w. 111¥9 
they're ll!I!' 51001!9 tne• WhO nave wrttten alklnQ n Bart> and I are . ...., 
matoeS died on the vtne? (Tl\allkS to all of you 

savlOQS, We'll get by,) rt)W9I' i;aDtd I!!: !hi tl!M!N AQ!:IQ!M comromec Ip IRVII· 
I've )ust learned 1r0m Jolv1 that Western G iollll f18111Ur81lt As90Ciatlon says tile out· 

,w,inefif AC !1111 jllUB. The Nat 18d 
11gate the FQA's 1Pl!1 bQoebt 11111 oon·t knOW w11ere tile contamlnll 
break has cost the food induslrY some $100 mnnon. And we ..- are saying )alapello pepp8II are to 

from Or n the problem Is tomatoes. NoW 1(111111 .,....,..., 
tomatoes came · 

blame- . , lllere's a IOI of atufl going on up tller8- W not IQ: 
Oh I know tt,e FDA Is trying hard. Tiley re blJSY. ) 

' ' Ille FOA and Ille Provenge oontrofflSY. 
grpyjng r,ancer drugs. (ThankS to Jen for the links on 
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Rule #5: Own Your Topic 

Mainstream reporters have "beats" -areas in which they're re­

sponsible for finding and breaking news. Likewise, if you want to 

be treated as an expert in your blog topic area, you should think 

of the topic as your beat. Know who the key players in that area 

are. Read their books. Interview them. Have them guest blog 

(that is, write a special post for you) . Get copies of studies when 

they come out. E-mail the publicists for companies that sell prod­

ucts or services related to your area, introduce yourself, and ask to 

be put on press release distribution lists. Go to conferences. The 

more you know about your topic area, the better informed your 

opinions will be. This is important because a good blog errs on the 

side of being strong. Don't couch your voice in qualifiers. Writing 

is a risk. You're putting your ideas out there to see what will hap­

pen. Owning your topic area increases the chance that your ideas 

will be insightful and right. 

Rule # 6: Know Your Audience 

Biogs are interactive. After a while, you'll see which posts get the 

most comments and which wilt like untouched spinach on a picky 

eater's plate. It goes without saying that you should try to write 

more of the kinds of posts that get your readers excited and fewer 

posts that don't . Someday your public may love you so much that 

they'll eat their spinach if you tell them to. But why bank on it? 

I find that the blog posts that take the least amount of time 

tum out to be the most popular posts. I did one on what to 

wear when it's a hundred degrees outside, and everyone 

wanted to talk about that. But I can do twenty 
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C REATING "POLITICAL SPACE" 
AND CHANGING HISTORY 
STEVEN CLEMONS, PUBLISHER OF THE WASHINGTON NOTE 

AND HUFFPOST 8LOOOER 

The Washington Note has broken numerous stories-but really my favorite involved start­

i,g th• 6ght ,pi,• Joh' "°""'' ro,""""°"" U.S. ,mJn,udM '° th• U,i.,d N•· 
tions. My blog transformed itself from being a general-commentary political blog into one 

that was almost singularly obsessed for twenty-one months with the effort against Bolton's 

confirmation. I was at dinner with a foreign-policy expert when I heard news of George W. 

Bush's nomination of Bolton in March 2005-and I just couldn't believe it. I used to be 

the head of the Nixon Center in DC and thus am not an easy flack for the United Na­

tions, but I couldn't imagine anything more destructive to America's place in the world via 

the United Nations than sending John Bolton there. Some of the key senators who didn't 

like Bolton told me that John Bolton was an obscure bureaucrat going for a job no one 

cared about-and that only if people like me created the "political space" would they be 

willing to do anything. So a number of us-triggered by some posts of mine on The Wash­

ington Note as well as some other smart thinking and dedicated work by key NG O s in 

Washington-took on Bolton and created that "political space ." I ran into Karl Rove on a 

number of occasions during this time-once at the colonial-era liberal arts school on 

Maryland'~ eastern shore, Washington College. Rove told me at a reception, "Steve , 

we are gomg to get Bolton confirmed. We are going to check off that box." And J 'd 
"N t h '" ' o. no gonna appen. The Washington Note and its readers aren't just out around the 

country-they are senators and House members, intelligence and milital)' offic Ii 

P 

cft' h II ers, po cy 

ra t toners on t e Hi and inside your own administration Th D li d · d · ey ' " '"'"'""· R,,pob-
H"_M, " m '"''.' '""-''' G'°"'' B~ h • ., M Mg °" thO , hoi~ ofo,,.mb•='" 

es gomg to lose. And Karl Rove and John Bolton did lose. 
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interviews, all this research . 
3 

d • wnte a thoughtful post-

n get no comments. 

-Marci Albobtt Shift . C nd b • '"8 arem columnist 
a logger for The New York limes 

Rule #7: Write Short 

We live in an ADD cultu Th re. ough you ca . 
want on the web, we know f . n wnte as much as you 

h 

rom expenence that nl 
can see t e end of your post . h u ess the reader 
· f eig t hundred d . 

t1on o them will stop scrollin d wor s m, a good por-
. . . 'd g own. Even eight h d 
1s an mturu ating block oft . un red words ext. Break 1t up 'th . 
quote, and definitely with som li WI a picture or pull 
. . e nks. If you Ii d ha 
Justice to your point in e 'ght h n t t you can't do 

'd I undred to a th 
s1 er breaking the t hought . ousand words, con-
B . h up mto two or 

romwtc , a professor of Eng]· h more posts. David 
says "A od is at Yale and H ffp ' go post is a single t h h u ost blogger 

l ly 

oug t or obse t · 
c ear expressed and d ' I rva ion or anecdote irect y conveyed An ' 
several topics; a post easily . . essay may cover 
than one " grows tlfesome if it aims for · more 

We could go on about th' b t ·r is, ut you get o · 
oo I you keep it short. ur pomt. Readers will 

Rule #8: Become Part 
Conversation with . of the Like-Minded Bl 
The be . ogs 

st writers learn from othe " 
movie if you'd n rs. You wouldn't t ty to mak 

ever seen one," not . e a 
Post associate blog editor S ·r es Katherine Goldstein, Huff-

next level, spend some ti~ o I y~u -~ant to take your blog to the 

admire. Ho d e scrutm1zmg posts from bl w o they draw . oggers you 
you mto their posts? How do they 
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d h ·r stories? lf you \ike a 
d they fin t Cl 

h . nnints? How O 
•1th b\oaaer and ask for a 

make t e,r ..- . so E-ma1 e "° 
""'ct a comment saying . 

b\og, I""'. r nnstS- · · Wb d 
. . { some of you ,..- f their opinions. at o c,nt1que o readers or 

h u\d a\so ask your " "-•twould they like to see 
You s o ...,,.cts? vv "" 

. d dislike about your !""'-
they like an .. 

f? k f r c,omments and e-nt1-
more o . that if you as o 

\ anie.s without saying ff feedback when asked. H 
t r,-- ·mng to O er 

. you should also be '9l\ .._~ make time to give it . For 
c,ism, u for aun C-C, 

b~0..-r comes to yo . n what works and what 
a new r,o· f m reflecting o 
..... ers, we a\l benefit ro kn who will tum out to be the 
•""'' d you never ow 
d 't And secon ' all oesn · h Marsh · 
next Ana Marie Cox or Jos d the idea of building a c,ommunity 

d' USS comments an 
We'\\ \SC . the next c,hapter. 

d your blog more in aroun 
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FINDING A VOICE 
JASON LINKINI, RIPORTER, MUFFINGTON POST 

1 wish 1 c,ould say that 1 was on the forefront of the blogging movement , but the truth is, 

I was a very late adopter. Which isn't to say 1 was late to the web itself. Long before blog­

ging became popular, 1 was fascinated by the fresh perspective of web content and had put 

together my own website. Against the good advice of others, however, 1 remained resistant 

to blogging. There was just something about the format of blogging that didn't feel "pure" 

to me. 1 mean, how does the immediacy of blogging compare to the opportunity pre­

sented by four hours of hard coding in HTMU Or painstakingly updating multiple pages? 

Or archiving content by hand! Oh, yeah! That was probably the best of al\l 

As you might suspect, 1 had a moment where the scales finally fell from my eyes. For 

me, that moment came on Saturday, July 3, 2004, at a party in Washington DC's U Street 

neighborhood. It was there that I witnessed my friend, a grown man, in an attempt to 

demonstrate to his girlfriend that he loved her and would always be there for her, dress up 

in a tiger c,ostume and leap through a ring of fire . Right then and there, I knew that every­

thing had changed for me, because 1 walked away from the experience with the intense 

desire to tell the story of that evening to others. (My friend's girlfriend dumped him about 

a month later, which probably goes to show something. 1 know not what.) 
I've made a handful of different attempts at blogging. Some were personal, some were 

conceptual. Some were successful, some were not. 1£ there was a defining characteristic to 

the successful blogging I've done, it's the voice- that way of bridging the gap from brain 

to page. When I've felt comfortable with the voice of the blog, I've stuck with it. When it 

starts to feel fake to me, I quickly lose interest. There are many reasons for this: Obviously, 

good writing connects to a specific side of yourself that's stimulated by the thought of 

reaching other people. But blogging, and the way it encourages you to get your thoughts 
lined up in your mind and formed into words relatively quickly, can help reveal those as­

pects of language and writing that you love the most. 
For me, I gravitated toward language that's punchy and rhythmic, analogies that cha!-
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lenged my observational skills, and long, satiric loops of logic. And, before long, I discov­

ered that I could take my massive moral failings and countless personality defects and 
transform them into selling points. And somehow, in four short years, I went from blog­
ging about tiger costumes to writing full-time about politics for The Hu(fington Post. 

Could the same amazing upward climb happen for you? 
Probably not! Still. blogging regularly can breed that spark of voice-and its evolution-

and like a new operating system for your mind, the constant return to the exercise of 

"Titing breeds a greater capacity for expressing your ideas sensibly and relatably. This 
was, to me, the practical demonstration of an idea I once expressed to one of my English 

professors-that if reading expanded the heart of one's intellect, the practice of writing 

prO\ided the intellect with tone and definition. • And if you know what's good for you," 

my professor said, "you will get the hell off of my front yard before I call the police.· 

And I did so, quickly. Because, man, I did not need that hassle. 
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CHAPTER 5 
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